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Where “Happily Ever Afters” Begin

Accommodates up to 600 seated guests
» Indoor and outdoor spaces for every taste
- A la carte pricing and all-inclusive packages
!ﬁ&, & . 5-Star reviews on social media platforms
,\%i 4&‘ > . Expanded health and safety protocols
1 : A

The Venue at Lenoir City 555
7690 Creekwood Park Boulevard £
Lenoir City, Tennessee 37772
865-986-8340 or www. Venuel.C.com
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N~ T First-ever at-home

X\ Bridal Fair weddings 74

< — . /
. W ° figs
| Did you know? Le it
| , . Make 1
While flowers certainly add beauty and a wonderful aroma to wedding
ceremonies and receptions, there are other reasons behind their in- Me [ [ l Orable
clusion in such festivities. In ancient Rome, brides carried or wore
flower garlands because the Romans believed flowers signified hope,
fertility and new beginnings. In the Middle Ages, brides did not carry

flowers, but rather strong-smelling spices and herbs. The rationale
was that the herbs and spices would drive away bad luck and evil

‘

spirits. Flowers also served another practical purpose. In eras when = = \ L
bathing was a luxury, different flowers and herbs helped mask body : A, '“:5\'&
odors. It wasn’t until the Victorian era, when flowers were used to I e.‘!k—-‘..' e TR
symbolize romantic love, that they became part of wedding ceremo- e B \
nies, according to Modern Weddings magazine. "~ R 3
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The Evolution of Keeping wedding
Wedding Favors guests informed & Y

farragutpress
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comes to Farragut

n a world of cancellations and postpone-
ments, love has been the lone remaining
constant during the pandemic.
“People are still getting married,” noted
Shop Farragut Executive Director Stephen
Krempasky, who — armed with that epiphany
and some encouragement from Abuelo’s owner
John Volpe — began planning the first-ever Far-
ragut Bridal Fair late last year.
The free to the public event, which will be held
1 to 5 p.m. Sunday, April 18, in the gymnasium
of Farragut’s Community Center, 239 James-
towne Blvd., has generated early excitement,
and is almost at its 28 vendor limit less than two
months out.
Krempasky is very excited about the offering.
“Ever since Covid started, I’ve been working
on coming up with ideas on how to help our
businesses,” he said. “This idea is one that sim-
mered for a while, as Farragut has been getting
more and more wedding-related businesses over
the last few years. Then John approached me
about the idea last year.
“They do catering, and I know of several
other businesses that do, too, including Candace
[Viox] at Water into Wine, then the ball just
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started rolling.”

In addition to Abuelo’s and W2W, participat-
ing vendors include: Above the Rest Balloon
& Event Designs; All Occasion Party Rental;
Amazing Graze; Bellario’s Tuxedo; Choto Medis-
pa; EG Weddings & Events; Farmers Insurance
Collins & Wilkerson; Flour Power Knoxville;
Hampton Inn; Hawkins Film Co. LLC; Interna-
tional Flair Jewelers; Knoxville TVA Employees
Credit Union; Lace and Glam Bridal; Longhorn
Steakhouse; Mobile Beats DJ Services; Rick
Terry Jewelry Design; SouthEast Bank; State
Farm Insurance with Laura Ash; Tennessee
State Bank; Texas Roadhouse; The Family Table;
JCPenney; and The Knox Fox Real Estate Group.

“As of today [Feb. 20], we have three slots left,”
Krempasky said. “This is a wonderful opportu-
nity for not only prospective brides and grooms,
but also for the businesses offering services they
might not be widely known for.”

The event is free to public, and has the distinc-
tion as being one of few larger in-person events
currently on the horizon for the Town.

“This will give prospective brides and grooms
the chance to completely plan their perfect day,”
Krempasky said. “They will be able to compare
wedding-related products and services, sample
the caterers, evaluate gowns, tuxedoes and jew-
elry, and even find the right music.
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\b‘des and grooms the
“.{.,. chance to completely -

___~ Stephen Krempasky,
Shop Farragut Executive Director

“Additionally, we will be hosting a fashion
show, modeling a wide range of wedding at-
tire, and other businesses will be on site to help
couples plan for their futures.

“Most importantly, the Fair will provide the
opportunity actually talk to event professionals
and ask them those ‘burning questions’ regard-
ing cost and services in-person, instead of by
phone or internet.”

Krempasky is cognizant of safety concerns
those attending the Fair might have.

“We will wear masks, and socially distance, if
still required to do so,” he said. “And only allow
so many in at a time, if necessary. We are cer-
tainly paying attention to the guidelines, which
seem to change day to day.

“The Town has an amazing cleaning system,
and they wouldn’t let us do this if they weren’t
sure it would be handled safely.”

He sees the Fair as only being able to grow and
expand in future years, as the Town also offers
its own wedding venues in its parks and at the
Community Center itself.

For more information, call 865-307-2486.

~ Michelle Hollenhead
mhollenhead@farragutpress.com
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Secret
at-home °
weddings

Many couples preparing for their trip down the "
aisle follow the familiar sentiments expressed by
Dorothy in “The Wizard of Oz.” Such couples

feel “there’s no place like home” when hosting a
wedding ceremony or reception.

There are many benefits to hosting a wedding at home. Homes often

hold couples’ most cherished memories, and hosting a backyard celebra-
tion or an intimate indoor ceremony at your own home or the abode of a
loved one can be a cost-effective way to have a good time.

Here are some tips to help couples navigate hosting an at-home wedding.

Assess the space

The average home is not
equipped to handle hundreds of
guests, wait staff, caterers, and
parked cars. Concessions in regard
to comfort and safety will have
to be made when drawing up the
guest list. The wedding resource
The Knot advises the general rule
is six- to 10 square-feet of floor
space per guest for row seating.
You’ll probably need even more
space for buffet tables, seating and
a dance floor. You will likely need

MG NMLS #3430, Tandy Shuler NMLS #182009, TH #103245

to temporarily move furniture to
comfortably fit everyone indoors
— or rent a large enough tent for a
backyard wedding.

Hire a cleaning service

It’s important to present a clean,
inviting space when hosting a
wedding at home. A cleaning
service will conduct a thorough
cleaning before and after the fes-
tivities, freeing up your time for

See AT-HOME on Page 15

Purchase + Refinance Home Loans Call 865-988-8622

Tandy Shuler

SH. LOAN OFFICER E E
BRANCH MANAGER i H
Aafes remaan LOW! Hold camera app over

OR Code 10 get pre-guakified loday®! =) E

MORTGAGE =
“ INVESTORS GROUP ©) I'M LOCAL

= The right home loan
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We can Custom Design f
your Jewelry.

Come in as a customet,
leave as a friend!

INTERNATIONAL /a, i

JEWELERS

Hours: Mon-Thurs 10 AM- 5 PM
Fri 10 AM - 6 PM | Sat 10 AM - 2 PM
11124 KINGSTON PIKE
in Farragut
(by UPS, Shrimp Dock & The Eye Group)

865-777-1181 | internationalflairjewelers.com



The fairy tale
has a price

he smiles as she proceeds rhythmically towards the
alter. Everything about her is perfect. Her guests
stand, pull out tissues and admire the ceremony.

This one day, meant to be perfect for the lovers, has been months — if
not years — in the making. But only one audience member knows just
how much time, money and other precious resources have been poured
into this day.

Mother-of-the-bride is a time-honored position, accompanied by stress
and responsibility. Weddings are expensive events with an overwhelming
number of moving parts, which leads one in three mothers-of-the-bride
to relinquish their hands-on instinct in favor of a wedding planner. But
hired help detracts from the budget, so the frugally minded often plan
their daughters’ weddings them-
selves. 11

In 2019, the average paid for a wed- .
ding planner’s services was $1,500. The Slze Of

“People often try to save money by the Wedd | N g | S

not hiring a wedding planner,” said .
Lindsey Ritter, experienced event co- What makes It
ordinator. : ”

Ritter has planned more than 300 eXpe nsive ’
weddings since 2015, and her six-per-
son team has systematic ways to keep ~ Lindsey Ritter
a wedding 0}’1 budget. “We keep an Ex- Experienced Event Coordinator
cel sheet with everything purchased
for the wedding,” Ritter explained. “If
you order a package of embossed napkins, it goes in the file.”

Wedding planners’ vast vendor networks also can mean choices for any
client’s budget.

Janice Woody, who planned her only daughter’s wedding in 2018, found
their venue by simply using the Internet. “We visited different venues and
came up with what we felt like was the most for our money,” Woody said.

She joined 72 percent of Americans in prioritizing the comfort of her
guests by insisting on air conditioning for the Southern, late-August wed-
ding, but she was much more hard-pressed to find a venue big enough.

“Six hundred people had been invited,” she said. Woody remained
unfazed as more than 300 guests RSVP’d. And considering the average
number of guests at an American wedding in 2020 was 131, this was a
very large wedding. “Through years past we have accumulated a city of

See PRICE on Page 11
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Give her something that she’ll
remember the rest of her life.

r L I_.J.-‘r.-f.-"'.:'!.-'" (Ciedlevitie
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Whether you are in the market for an Engagement Ring or a Wedding Band.

‘f ﬁ*RGMANCE G
;A | ’:*' .

Lenoir City’s hidden gem will have you saying, ‘Yes.’

DIAMOND () GALLERY

131 Kelsey Lane | Lenoir City, TN | 865-317-1725 | diamondgallery.net
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Experience, a passion for jewelry,
unbeatable prices, plus a second store.

Shahid Akand knows how special new beginnings are, and
the importance of finding a diamond ring that honors your
special occasion. Having opened his second store in Lenoir
City in October 2020, Diamond Gallery owner Shahid Akand
expresses what a blessing the store has been for him.

. Shahid and his family have serviced the Morristown area for more than
—15-years and felt that sharing his love in the jewelry businesses would be
a great fit for Lenoir City and the
surrounding counties. “Jewelry has

- always been a passion of mine, “he :
" said. “When the opportunity awoke 66 At Dla_mond Gallery,
- without a doubt knew jewelry was YOou Wi Il discover
N % where I was meant to be.” various brands of

.~ Akand, who has decades of expe- At 3
ience in the jewelry business, said quU|S|te diamonds

Diamond Gallery boast an array of at_ a SpeCtaCUlar

diamond styles at unbeatable prices. price, i

Just in time for wedding season,

hat Diar_nond Gallery you Wﬂl .discqv- ~ Shahid Akand

_ arious brands of exquisite dia-

“monds at a spectacular price. Noting

high-end brands such as Pandora,

LeVian and Lafonn there is some-

thing for everyone. “With the customer in mind, we feel blessed to be able

to provide the best prices along with great quality,” Shahid again expresses.
In addition to diamond jewelry, the gallery also carries several popular

watch brands, including Bulova, Citizen and G-Shock. Custom design and

jewelry and watch repair services are offered as well.

e

Diamond Gallery, owner

Shahid

Akand, “Whether you’re planning an engagement, celebrating a milestone or just
Owner, want a signature piece to wear every day, our associates are able to find the
Diamond

Gallery See MAKE IT MEMORABLE on Page 10

With this Ring | February 25, 2021 | farragutpress 9
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Make it Memorable
From page 9

perfect thing,” Akand explained.
“If for some reason we don’t
have what you’re looking for, we
will make it our mission to find
it for you or custom-make it for
you.

“When shopping at Diamond
Gallery, you can expect to be met
with exceptional customer ser-
vice,” he added. “All our associ-
ates are very knowledgeable and
can answer any question that
may arise about cut, color and
quality of what you are looking
at or for.”

In fact, Akand said this focus
on exceptional customer service
is precisely what sets Diamond
Gallery apart from other jewelry
stores. “Making sure customers

Having opened his second store in Lenoir
City in October 2020, Diamond Gallery
owner Shahid Akand expresses what a
blessing the store has been for him.

can relax and enjoy their spe-
cial day is what we do best. Our
master jewelers are the finest in
their field. They take great pride
and care in your repair,” he said.
“We invite you to visit our store
to see a first-hand look at how we
care for you and your jewelry.
That way you know your jewelry
is in skilled hands and the repair
will be performed professionally
and ethically.

“We hope to meet each and
every one of you soon!” Akand
added. “We look forward to
sharing our love for jewelry with
you and celebrating your new
beginnings.”

For more information about
Diamond Gallery, call 865-317-
1725 or visit diamondgallery.net.

~ Rachel Totten

10 With this Ring | February 25, 2021 | farragutpress

Shahid Akand (Owner, Diamond Gallery), second from right, is pictured
with his family and Aziz Jooma (Alex,) Managing Partner (far left.)



Price
From page 7

friends,” she said, “So there was no one who could be excluded.”
Even her daughter’s pediatrician attended.

“The size of the wedding is what makes it expensive,” Ritter ex-
plained. “The venue is already the most expensive cost of a wedding,
but the catering and whether or not alcohol is served also inflate the
price.” Multiply each element the couple elects to incorporate by the
number of attendees and your price per head could reach $500. In
2019, couples spent an average of $10,500 on the venue alone.

Woody did have the advantage of a volunteer wedding coordinator.
A family friend of the groom made a wedding present out of compli-
mentary flowers and coordination of the wedding day. “She did a lot
of the leg work,” Woody said with a hint of amused relief.

The coordinator’s position is different from the planner’s: she of-
ten only appears for the rehearsal and ceremony, playing no part in
the acquisition of vendors.

Day-of coordinators are the most hired, possibly because of the
sheer amount of aforementioned “leg work.” But even with the help,
Woody offered key advice to mother’s-of-the bride: “Expect to be very
tired,” she warned.

Teresa Darnell, who planned all three of her daughters’ weddings,
elected not to hire any wedding-planning help. “I thought I knew
enough for the wedding to go OK,” she said. “Maybe a wedding plan-
ner would have made a difference, but then I would have had that
personality to deal with.”

Darnell also saved money on décor and flowers by doing both her-
self. For her first two daughters’ weddings, the reception was held
in their backyard, which significantly reduced the overall price. “It
was so personal,” Darnell said. “You could do it exactly the way you
wanted. You didn’t have to go by the venue’s wishes.”

Of course, planning multiple weddings between 1994 and 2003
meant Darnell did not have the technology to find vendors and com-
pare prices from her couch as Woody did in 2018.

But then Ritter said technology is not always budget-friendly.
“People see something they want online and decide they have to have
it,” she explained. “They don’t pay any attention to the price.” This,
then, is another reason to have a wedding planner whose job is to
mind your budget.

Very few of Ritter’s clients have savings specifically delegated to
a wedding, but the budget could be anywhere from $5,000 to $50,000.
“Parents are sometimes prepared,” she said, “But usually, if they
don’t have the money to pay for it, they put it on a credit card.”

- " Have a perfect smile
b for your perfect day!

ZOOM

In-Office Teeth Whitening
Special Offer $199 Limited Time

Chase M. Nieri, D.D.S.
DENTAL IMAGES

1715 Downtown West Blvd.
Knoxville, TN 37919

Call for Appointment (865) 531-1715

“Itis possible to do a reasonable wedding without mortgaging your
home. It just takes a little leg work,” Woody assured. “If we hadn’t
had the money on hand, I’d have gotten a job, went to work and paid
for it ... and you don’t have to give $10,000 for a dress, believe you me.
Get one off the rack.”

The national average price tag on nuptials in 2019 was $28,000, but
keep in mind averages are easily skewed by the outlier who spends
$100,000 or more. A majority of couples adhere to a budget much less
than the average.

Whether the mother-of-the-bride hires a wedding planner or fills
the role herself, it is possible to plan a satisfying ceremony and keep
to a budget.

Take it from Darnell, the mother who single-handedly planned
three weddings and receptions: “There’s too much involved to
expect it to all go well ... but you don’t have to go into debt to do
what’s necessary.”

~ Riley Woody

A-LisT

VIDEO SOLUTIONS

We are here to help with all of your
video needs. We have been behind the
camera for over a decade and now will

be offering start to finish services.

865-679-2276
a-listvideosolutions.com
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The
Evolution of

Wedding
Favors

edding favors have changed — and in
many cases for the better. Favors have

Charitable donations
Some couples feel that favors are wasteful and would

evolved from the inexpensive trinkets purchased in bulk into rather set aside a portion of their wedding budgets toward
more personalized mementos that guests can cherish. giving back. In such situations, a donation to charity in guests’
Today’s couples are interested in customizing their weddings and offer- names can be the way to go. Guests can vote on two favorite
ing guests something meaningful, or at the very least, edible, so that favors  charities advertised on a special table at the wedding reception.
don’t immediately get relegated to the trash can. According to Heather The one with the most votes will get the proceeds.

Jones of Wente Vineyards in California, favors have moved from “goodie

bags” toward items that are experimental and fun. Wedding planners from

across the country offer these wedding favor trends that couples may want See FAVORS on Page 15
to incorporate into their own celebrations.

Welcome bags
Rather than take-home bags, welcome bags have replaced the traditional
favor trinket at some weddings. Many weddings have become multi-day

events that ask guests traveling from out of town to attend a wedding week- — o R \ = Bridal Shower
end. To help greet them and make their experience memorable, couples ; « ¥ : &
may fill a gift bag with items guests can use or enjoy during their stay — | po Y /oy Bachelorette Parties

like a bottle of locally sourced maple syrup or some handmade soaps from
a nearby shopkeeper.
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Experience gifts WATER:
Instead of a candle or a monogrammed cake server, think of experiences to " vl Fy
offer guests. A coupon for free drinks at a nearby brewery, a tour of a local 3 607 N. Campbell Station Road Farragut, TN 37934
attraction while guests are in town or a group excursion for guests attend- I m ; o 865-392-1586
. e i i e d will hel ¢ te lash R - i X == www.WaterintoWineKnoxville.com ﬂ
ing a destination wedding can be fun and will help guests create lasting 7 t D wronue  w2wKnowville@gmail.com
memories.
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1/ - | CAN HELP

Service with a SMILE!

Janna E. Fowler

Certified
Wedding Coordinator

cell: (865) 322-7653 -
office: (865) 996-1111 (é

robinaggers@gmail.com  ~my PWELL BAMKER

« PROFES o ;
www.servicewithasmile.me WALLACE

CRS, USSA,
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Mark your calendar now for the first {& most anticipated spring event!

a L. 7

KNOXVILLE TVA EMPLOYEES 2> 8~ e
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BRIDALZFAIR

Sunday April 18, 2021 = 1to 5 p.m.

Farragut Community Center
239 JAMESTOWNE BLVD.

Dresses * Jewelry * Tuxedos * Limo * Caterers
Music ¢ Cakes * Florists & more.

Here will be other vendors available to explore services
for the newlywed’s future life together. So far,...

Above the Rest Balloon & Event Designs
Abuelo’s Restaurant & Catering
All Occasion Party Rental
Amazing Graze
Bellario’s Tuxedo
Choto Medispa
EG Weddings & Events
Farmers Insurance Collins & Wilkerson
Flour Power Knoxville
Hampton Inn
Hawkins Film Co. LLC
International Flair Jewelers

&% StateFarm-

EALTLE AN ASENCT
-t g P v et e
e

Occasions

FARTY AENTALE

For more information

Knoxville TVA Employees Credit Union
Lace and Glam Bridal
Longhorn Steakhouse

Mobile Beats DJ Services
Rick Terry Jewelry Design
SouthEast Bank
State Farm Insurance with Laura Ash
Tennessee State Bank
Texas Roadhouse i .
The Family Table y
The Knox Fox Real Estate Group B
Water Into Wine Bistro A ‘8

/

SouthEast
bank
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Keeping wedding @*\

guests informed

Save-the-date announcements

Save-the-date announcements
have become an increasingly popu-
lar component of wedding planning.
Instead of waiting on the wedding
invitation, which traditionally ar-
rives one or two months prior to the
wedding itself, save-the-date cards
provide guests with an advanced
advertisement of the celebration to
come. According to the photo and
invitation specialists at Shutterfly,
it’s customary to send save-the-date
notes around six months before the
wedding. For a destination wed-
ding, which will require extra travel
plans, an eight- to 12-month advance
can be helpful.

Save-the-date cards generally have
basic information, including the
wedding date and the venue. Many

will feature a photo of the couple as
well. If you're planning on send-

ing save-the-date announcements,
coordinate with your photographer
to have a photo taken exclusively for
these cards.

Wedding website

Couples are increasingly embrac-
ing technology as they plan their
weddings. Brides magazine states
that, during the typical 15-month
engagement period, 48 percent of
couples will launch a wedding web-
site. A wedding website is a versatile
tool that can help answer questions
that guests may have. The website
can spell out specifics, including
dress code, whether children are
invited, the names of wedding party
participants, overnight accommoda-

Preparing for your big day?

i = g’
NS

tions, transportation providers, and
even restaurants near the hotel for
a quick bite between ceremony and
reception.

Wedding websites also can be used
as fun ways to keep guests engaged.
“Throwback Thursday” photos or
funny memories and anecdotes can
be included.

Video conferencing apps
As the world continues to adapt in
the wake of the COVID-19 pandemic,

video conferencing applications
like Facetime, Zoom and Microsoft
Teams enable people involved in the
planning process to routinely “gath-
er” and go over details about the
wedding, helping to limit in-person
meetings as much as possible. These
apps also can prove invaluable when
conferring with wedding vendors,
such as florists or musicians.

You also can schedule smaller
meetings with specific guests who
may be playing key roles.

Agape Holistic Center specializes
in Relaxation & Stress Reduction
for you and your wedding party.

A dpc Holistic Center LED Light Facials
A Privota Memberchip Association LED Teeth Whitening
AgapeHollstlcCenter com Body Contouring

865.684.8427

Relaxation & Stress Reduction

Blending lives often means real estate needs..

I am committed to making this process a
happy and exciting time for you. Let me
help you with all your Buying and Selling
needs.

REAL ESTATE FIRM®

Julie Scheve

The Real Estate Firm, Inc.

1537 Western Avenue Knoxville, TN 37921
865-705-1385 | 865-770-4030 | juliene.scheve@gmail.com

At Apple Cake Tea Room we want that future
bride to feel special leading into her big day.

We are available for Bridal Showers &

Bridesmaids Luncheons as well as Rehearsal Dinners
with both upstairs and downstairs options.

Give us to call to schedule that once in a life time event.

— Apple Cake Tea Room ———

11312 Station West Blvd Knoxville TN 37934 « (865) 966-7848
Monday thru Saturday 11 am to 2 pm ¢ Sunday Closed

\ Established in 1983 « Family owned and Operated r
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Favors
From page 12

Late-night snacks

After a night of celebrating, some
guests may want the festivities to
continue, but may need some ex-
tra sustenance to make it through a
few more hours. Some couples are
eschewing traditional favors in lieu
of making room for extra food or
beverage expenses that can include

At-Home
From page 6

last-minute tasks or to embark on
your honeymoon.

Book an officiant early

Confirm with an officiant that they
can oversee the wedding proceedings
at your home. Many religious offi-
cials are not able to perform ceremo-
nies outside of a place of worship.

Learn if it’s legal

Certain municipalities may re-
quire permits for parking on street,
noise past a certain hour, closing of
streets, and much more. Do your re-
search. You may need to coordinate

after-party treats. These may run
the gamut from wood-fired pizzas
to food truck vendors to extra des-
serts. A tasty take-home option also
may be given, such as fresh zeppolis
or beignets, or even a personalized
bottle of wine. Even if the food and
drink is not consumed right away,
there’s a good chance it will hit the
spot when guests return to their
hotel rooms

parking at a nearby lot (like a school
closed on the weekend) and shuttle
people to your home.

Consult with an

insurance carrier

Inquire if having such a large
party at home is covered by your
homeowner’s insurance policy, par-
ticularly if your home is damaged or
someone gets injured during the fes-
tivities. Supplemental liability insur-
ance or an umbrella policy may offer
greater protection.

Weddings at home can be a unique
opportunity for couples who love
the comfort and familiarity of their
homes.

r@;mtiful

downtown

Historic

venue with a
capacity of 150.

Perfect place for showers, rehearsal dinners,
weddings and older birthday parties.

%{/f/@ﬂ/l @ﬂ %Zﬁl?/éi %IF

102 East Broadway | Lenoir City, Tennessee | (865) 406-5866

AN |

J*L

< CAKERT %

865.247.4439

cakerybakery@aol.com
www.cakerybakerytn.com

SEQUOYAH

ENTERTAINMENT

WAYALA SE@U’@YAﬁENTERTAINMENT COM
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YOUR DREAM WEDDING B—
|5 WAD- ING_FOR YOU. - T iNcess

Our venue allows you to experience both modern
luxury and classic design as you prepare for the
most important day of your life. With both indoor
and outdoor spaces you can sail year-round,
regardless of weather, for 2 to 132 guests.

We take care of all the stress and our full-service
wedding planners can help with all the details. We can
tailor packages to exceed your individual needs and
create the wedding you have always dreamed of.

Our captain can even marry you on board!

16 With this Ring | February 25, 2021 | farragutpress





